
The Namibian Broadcasting Corpo-
ration is the most powerful and influ-
ential media institution in the country, 
with the Director General Mr Alber-
tus Aochamub having been re-elected 
as President of  the Southern African 
Broadcasting Association (SABA), for 
the third consecutive term, signifying 
the presence of  its (nbc) foothold not 
only felt at national level but at region-
al level as well.

nbc provides the fastest and most 
reliable information, news and en-
tertainment.  It is the most efficient 
advertising medium in the country 
since it broadcasts in 10 languages 
and reaches the majority of  Namib-
ians through live broadcast. The 
migration of  the cooperation’s TV 
infrastructure, from analogue to Dig-
ital Terrestrial Television (DTT), has 
made the nbc even more accessible 
through its multi-media platforms.  
Currently the public have access to 

three nbc television channels:
nbc1 broadcasting News, Educa-

tion and entertainment;
nbc2 broadcasting live Parliament 

proceedings and current affairs;
nbc3 broadcasting sports and gen-

eral entertainment. 
The ten nbc national language 

radio frequencies are all audience-fo-
cused and contribute immensely to 
the promotion of  unity and nation 
building.

nbc takes its mandate very serious-

ly in accommodating both the majori-
ty and the minority Namibians in pro-
moting and preserving their cultures, 
traditions and languages. Recently the 
Oshiwambo Radio Services received 
two prizes at the Eenhana Trade and 
Business Expo for Best Media award 
and Overall Winner for Eenhana 
Trade and Business Expo 2014.

The nbc prides itself  in that all 
indigenous languages are covered by 
the various stations. Radio content 
and programmes vary from break-
fast shows, midday and drive time 
shows to actuality and sports updates. 
The magazine shows include health 
and women’s programmes, second-
ary school youth programmes, sport, 
pre-school and primary school chil-
dren’s programmes, cultural/cross 
programmes/Namibian hour, agri-
culture, consumer issues, tourism and 
environment, quiz shows and news 
every hour on the hour. 

The national broadcaster’s radio 
and television content is audience 
focused. Each station and channel 
caters for its specific audiences. They 
hold strong commercial value and 
contribute to citizenry, ensuring that 
the masses receive information that is 
beneficial to them in terms of  taking 
informed decisions. The broadcaster 
also alleviates poverty and permits 
national growth by educating the 
people on important health matters 
and airing educational material. The 

nbc’s television broadcasting coverage 
reaches 62% of  the population, while 
radio reaches 98% of  the population. 
The nbc broadcasts all events of  na-
tional importance live and assists with 
public service announcements.      

The newly crafted purpose of  the 
broadcaster, “Inspiring a growing na-
tion” is aimed at making a difference 
in the lives of  fellow Namibians. In 
2014, the nbc reached new heights 
in terms of  stabilizing a large part 
of  its financial management and 
discipline. It created a new organi-
zational culture with a new purpose 
and values and has since developed 
a leadership development program 
aimed at building trust and bringing 
the best out of  every employee. The 
corporation is thus, making each one 
a leader through addressing manage-
ment issues proactively. Subsequently 
it aims to create a work environment 
that looks after all nbc employees as 
well as streamlining corporate gov-
ernance structures with new com-
mittees of  Board to function more 
efficiently. These committees include 
the Audit and Risk and the Remuner-
ation Committees. The nbc also has a 
business plan in place in order to track 
key indicators. Sufficient funding of  
the institution resulted from combina-
tions of  government funding and gen-
eration of  the corporation’s own rev-
enue. The broadcaster also continues 
to honour its current liabilities such as 
PAYE and VAT and the corporation 
improved its IT infrastructure for the 
broadcast network. In 2013/2014 fi-
nancial year the corporation went be-
yond break even ending up with a sur-
plus of  14 Million Namibian Dollars.

Following the DTT Road Show, 
nbc decoder sales went through the 
roof  with a target of  20 000 set for 
march 2015 in terms of  nbc decod-
er sales with the anticipation that this 
target will be reached by December 

2014. Successful DTT roll out in 
Impalila including Zambezi and Sig-
nalberg, including Tsumeb, Groot-
fontein, Otavi; Gobabis and Epikuro 
are expected to be completed by De-
cember 2014. The completed areas 
include two transmitters in Windhoek 
that covers parts of  Khomas Region, 
two transmitters in Oshakati and 
Eenhana that covers parts of  Oshana, 
Omusati, Ohangwena and Oshikoto 
regions; Rossing Mountain covers the 
Central coast (WalvisBay, Swakop-
mund, Arandis, and Hentiesbay); 
Erongo Region, including Karib, Us-
akos and Omaruru; One Transmitter 
in Kamanjab area and Paresis and 
Klein Waterberg transmitters covers  
Otjiwarongo, Outjo, Kalkfeld, Oka-
karara and surrounding areas; Kati-
ma Mulilo, Opuwo (Kunene, Western 
Omusati regions), Rundu, Keetman-
shoop and Mariental.

In the SADC Region only Mau-
ritius and Tanzania are ahead of  the 
nbc in terms of  digitalisation. A larg-
er part of  the Namibian population 
with a Digital TV signal is covered in 
comparison to Tanzania as they are 
at 23% whilst nbc already covers over 
62.2 % before completion. In Decem-
ber Namibia would be six (6) months 
ahead of  the global deadline of  June 
2015 and reaching 67% of  the popu-
lation at that point.  

The corporation’s challenges in-
clude the fact that it has a mandate to 
reach the entire country and cover as 
much local content as possible. The 
minority groups that are operating 
fully fledged radio stations are! Ha 
Radio, German Service and Tire-
lo ya Setswana. In compliance with 
the mandate, the nbc has to erect 
transmitters, whether the stations are 
viable or not. This is where the gov-
ernment subsidy plays its part to cater 
for the nation as a whole regardless of  
size of  language group.  

The Namibian Broadcasting Cor-
poration can list amongst its many 
2014 achievements as having success-
fully launched the DTT roll out, cur-
rently covering 62.2% of  Namibia, 
the corporation’s social responsibility 
fulfilled by the hosting of  underpriv-
ileged youth at the Nanjing Youth 
Games in China, free to air television 
in digital format as well as breaking 
even and recording a surplus. Now in 
unprecedented move nbc will provide 
coverage for the elections manifes-
to launched by registered parties for 
the 2014 polls. This was announced 
ahead of  the commencement of  the 
campaigning period, and as parties 
ready themselves.  The nbc’s Direc-
tor-General, Albertus Aochamub says 
that the nbc team will endeavour to 
provide professional, fair and bal-
anced coverage of  the elections.  
For nbc to be able to provide quali-
ty coverage parties are encouraged 
to provide notice ahead of  time and 
plan such manifesto launches in the 
capital city.  It will simply be for 
expedience, cost control and better 
coordination of  these broadcasts. 
“This is in the spirit of  the draft 
Elections Policy already shared with 
all the political parties since Febru-
ary 2014.  The other core tenant of  
the said policy will be the establish-
ment of  an Election Forum where 
all political parties will be repre-
sented during the elections process 
to ensure that all matters of  cover-
age are dealt with speedily and as 
they occur.

The Namibian Broadcasting Cor-
poration was established in line with 
the Namibian Broadcasting Act, Act 
9 of  1991. Its main source of  fund-
ing is an annual state subsidy. Other 
sources of  income are the sale of  air 
time and programs, the issuing of  
yearly television licenses and the rent-
ing out of  transmitters.

nbc to Become the Multi-Media Broadcaster of  Choice 
in Africa by 2015…Inspiring a Growing Nation 

Chairman of nbc board, Sven Thieme, Hon. Joel Kaapanda, Minister of ICT and Albertus Aochomub, Director General of nbc at the officical switch-on of DTT held in Windhoek on 5 December 2012.

The Namibian Broadcasting Corporation can list amongst 
its many 2014 achievements as having successfully launched 
the DTT roll out, currently covering 62.2% of  Namibia, the 
corporation’s social responsibility fulfilled by the hosting of  
underprivileged youth at the Nanjing Youth Games in China, 
free to air television in digital format as well as breaking even 
and recording a surplus. 

ABOUT nbc ( www.nbc.na )
nbc’s Purpose is to become a leading Multimedia Public Broadcaster of  Choice in Africa.  It is the only Namibian broadcasting house that runs radio broadcasting in Ten (10) Namibian languages and three (3) Public Service TV channels.  
nbc offers local, SADC and International news, current affairs and entertainment programming.  It covers more than 98% of  the Namibian population with a radio (FM) signal, 67% Analogue TV - and 62% with a digital TV signal.  It 
further broadcasts beyond the Namibian borders on the DSTV audio bouquet and online at www.nbc.na 


